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‘.f : LOU DOBBS TONIGHT (M-F 4-5pm)
: An editorial, debate and discussion program.

LARRY KING LIVE (M-Su &-7pm)

No one else gets the most influential newsmakers and world-rencowned
celebrities to open up like Larry King.

ANDERSON COCOPER 360 (M-F 7-Bpm)
Backed by the global resources of CWNN, Anderson's anchor desk is Cen=-
tral Command for a 360-degree look at world events.

THE O'REILLY FACTOR (M-F 5-6pm)
Veteran journalist Bill O'Reilly breaks through the spin and
rhetoric of news events to reach the crux of the matter at hand.

HANNITY & COLMES (M-F 6-7pm)
Conservative Sean Hannity and liberal Alan Colmes face-off nightly on
current political and social issues.

ON THE RECORD WITH GRETA VAN SUSTEREN (M-F 7-Bpm)
“On The Record” utilizes WVan Susteren's inguisitive manner in analyzing
and exploring the issues of the day.

HARDBALL WITH CHRIS MATTHEWS (M-F 2-3pm & 4-5pm)

A nightly hour of in-depth political analysis and fiery debate, explor-
ing key political issues.

COUNTDOWN WITH KEITH OLEERMANN (M-F 5-6pm)
A rank of the day's top stories by what will likely be the next morn-
ing's hottest topics for discussion.

TIM RUSSERT (SA 9-10am)

Interviews with the country’s most intriguing policymakers, authors and
]0urra1 sts; with in-depth discussicons on politics, entertainment and
the media.
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